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Let’s go!
EDITORIAL

21 January 2021 was a historic day for  
Swiss Textiles: by a large majority, our mem-
bers voted in favour of our new structures 
and thus expressed their confidence in  
the implementation of our new strategy. 
Thanks to a thematic orientation we are  
able to act in a more focused manner on 
behalf of our members. 

It was never our intention to break with 
tradition and the past. On the contrary:  
an awareness and perception of a textiles 
industry, both politically and for future 
generations, can only be maintained if  
we jointly focus on future-oriented topics 
with an appropriate strategy. 

The textiles industry is undergoing a veri-
table revolution. There have never been  
so many major and complex textile-related 
challenges facing our industry for the envi-
ronment and consumers as there are now. 
The costs of raw materials, energy and 
logistics are exploding. This trend is affect-
ing every company throughout the world, 
and we can only meet these challenges by 
joining forces. We have to keep calm and  
be even more determined to do our best.  

In today’s world it is excellence, not infe-
riority, that ensures success.

New textile materials are becoming in-
creasingly incorporated into the compre-
hensive requirements of our consumers. 
New solutions are being discovered, and 
major ones will take over and provide fertile 
ground for future developments. We must 
now focus on the idea of the future instead 
of the present-day. We must not allow the 
enormous changes we face to paralyse us. 
Instead we should view these as a major 
opportunity to sharpen our focus, for exam-
ple by exchanging ideas and information, 
offering one another support and utilising 
our know-how to the full. 

I wish to thank all our members and part-
ners for their confidence and excellent 
cooperation.

Carl Illi
President
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Kim AlbertNina Bachmann 

Sonja Heigold  

Our members are the central focus of our activities. 
We offer you a broad range of services and lobby 
for the best possible political framework conditions. 
We want our members to be able to successfully 
operate at the international level and are happy to 
offer you our support.

Providing  
impulses  
during events 
and webinars.New services  

for more  
sustain- 
ability and  
innovation. 

Giving the 

 industry a 

 recognisa
ble face: 

publicisin
g your 

success st
ory  

on social
 media.

Assuring 
 responsible  
use of the  
Federation’s 
 assets.

If you  
have any 
questions…

OUR ADMINISTRATIVE OFFICE STAFF – ACTING ON YOUR BEHALF

WE’RE HERE FOR YOU

Evelyne Thut

Peter Flückiger

Selina GiordariMichael Berger

Jasmin Schmid

Tamara Zurnaci  

Fisnik Sherifi 

… we’ll 

look for 

the best
 

solutions.

We actively  
represent your 
interests in  
the political 
process.

Targeted  
and personal 
networking.

Training  
and further  
education  
for … 

… the  specialised personnel you need. 

Personal  
advice on  

legal issues …

… and  
information 
and lobbying 
about market 
access.

Liliane Sieber 
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Good relations between Switzerland and the EU are essen-
tial for the success of the textiles and clothing industry. The 
EU accounts for over two-thirds of our exports. Our industry 
employs 7,300 people in the EU and a quarter of the per-
sonnel in Switzerland are EU citizens. Swiss companies are 
strongly embedded in the European textiles chain. Research, 
development, trade and production are carried out across 
our borders. At the sector level we carry out intensive pro-
fessional exchanges with our sister associations and Euratex 
(the European umbrella association for the textiles industry). 
It is only at the European level that things are not so rosy: 
since the negotiations on the institutional framework agree-
ment with the EU were called off, Switzerland’s European 
policy has been characterised by a lack of orientation. The 
tried and tested bilateral path is eroding, and it is the com-
panies that are becoming the victims. For example, they are 
now required to have an authorised agent in the EU in order 
to export textile-based medical products. Furthermore, they 
no longer have equal access to EU research and support 
programmes. 

The Federal Council must take action now. Analyses, dia-
logue with Brussels and our neighbouring countries, autono-
mous measures, etc., are important steps, but are far from 
sufficient. The time has come to negotiate and place our 
relations with the EU on a firm footing with dynamic options 
for development, otherwise Switzerland risks being worn 
down between the major trade blocks. For a small country 
like Switzerland, binding regulations are not a disadvantage, 
they are clear advantage. Whether the various issues are 
clarified vertically in separate agreements or all together  
in a framework agreement, whether safeguard clauses are 
necessary and how a dispute resolution mechanism might 
be structured, these questions ultimately have to be decided 
at the political level. From an economic point of view, the 
bilateral path has to be adhered to. 

ECONOMIC POLICY
Switzerland and  
the EU: high time  
to take action
CURRENT SITUATION

Our members can obtain information about 
new regulations, legal provisions and political 
activities via the personal information subscrip-
tion in the members section (only available in 
German): https://swisstextiles.ch/anmelden

For us, the following aspects are  
important with respect to the continuation 
of the bilateral relations with the EU:
–  Recognition of product regulations 

and conformity assessments in  
the harmonised sectors, including 
medical textiles, textile machines 
and personal protection equip-
ment.

–  Cooperation in the area of  
general product safety, including 
in non-harmonised sectors.

–  Adherence to the agreement on 
customs facilitation and security.

–  Cooperation in the field of re-
search, i.e. full participation in the 
Horizon Europe programme.

–  Access to public procurement 
beyond the bounds of the World 
Trade Organisation, e.g. for seat 
covers in the transport sector, 
textiles in public buildings and 
uniforms.

–  Coordination in the electricity 
sector in order to maintain net-
work stability and guarantee 
supply security.

–  Connection to the emissions 
trading system, especially in  
view of the EU’s planned Carbon 
Border Adjustment Mechanism.

ECONOMIC POLICY
REVIEW

INSIDE VIEW
Tariff elimination

On 1 October 2021, Switzerland's 
Parliament decided to do away with 
industrial tariffs. This represents a 
major step towards the reduction of 
trade barriers. For the textiles and 
clothing industry, with effect from its 
introduction on 1 January 2024 it 
means annual savings of around  
250 million Swiss francs, plus admin-
istrative benefits such as the waiver 
of inward processing. Swiss Textiles 
was a front-line campaigner for many 
years for this cause. In addition, the 
PEM (Pan-Euro Mediterranean) rules 
of origin were revised. As of 1 Sep-
tember 2021, somewhat simpler rules 
of origin apply in trade between 
Switzerland and the EU.

Advisory services for members
Home-office and certificate require-
ments, short-time work, interrupted 
supply chains and Brexit meant that 
the second year of the Covid-19 
pandemic was full of challenges.  
The Administrative Office provided 
advice to more than 900 individuals 
in member companies of Swiss 
Textiles.

Focus on Germany
Germany is our most important 
economic partner and offers major 
potential for clothing and technical 
textiles for use in the medical sector, 
the automotive industry, architecture, 
etc. A number of special events were 
held in cooperation with the Swiss 
Embassy in Berlin with the aim of 
demonstrating Switzerland’s innova-
tive strength, sustainability and 
design expertise, and establishing 
and strengthening political ties.

Relations between 
Switzerland and the EU 
are the number one 
topic: we asked our 
members how they feel 
the impacts and what 
their main wishes are.

Patrice Weber
1

Regarding the import of textiles 
from the EU (with EU origin) into 

Switzerland, to date we have been able 
to do this tariff-free and thus offer 

products at lower prices. The customs 
formalities for goods of EU origin are 

simplified thanks to the bilateral agree-
ment on customs facilitation and secu-
rity. Delivery times within the EU are 
shorter, and this also has benefits for 

Switzerland.
2

Relations with the EU should be stable 
and attractive for both sides. For us as 
providers of textiles in the corporate 

clothing sector, our business partners in 
the EU are of the utmost importance.  

If trade should be hampered, for exam-
ple due to new tariffs or other restricti-

ons, no one would benefit.

Detlef Fischer
1

The EU is our most important market. 
More than 70 percent of the sales that 

are generated in Switzerland are effec-
ted in a broad variety of EU countries. 

The situation with respect to tariffs and 
deliveries to the EU is difficult to grasp. 

We have only been able to utilise our 
strengths in the EU by establishing sub-
sidiaries in various member states. The 

European Union regulation, REACH 
(Registration, Evaluation, Authorisation 
and Restriction of Chemicals), is espe-
cially problematic for us. It has cost us 
hundreds of thousands of Swiss francs 
a year, and a total of many millions to 

date. It remains one of the most question-
able regulations in terms of usefulness 

and overregulation. 
2

Our main wish is for the Swiss govern-
ment to bring about a sound consensus 
policy with the EU. We need the free-

doms that our current situation permits, 
without additional bureaucratic ob- 

stacles and without excessive regulation. 
We need reliable options for trading 

with the largest market on our doorstep. 
For us as a Swiss company it is essential 
that smooth contacts with the EU can 
be maintained and managed. For this 
purpose, additional free trade agree-

ments are urgently required and need to 
be implemented. 

Silvan Wildhaber 
1

Exports account for more than 70 per-
cent of our business, and more than 
half our products go to the EU. Thus 

customs tariffs and value-added tax are 
on the agenda every day. Our adminis-
trative workload actually looks set to 
increase, because the EU is currently 

preparing to revise and possibly tighten 
its general product safety regulations. 

For Switzerland, a solution to this issue 
is essential.

2
Above all, we need clarity. This means 

our government has to have a clear strat-
egy, but there are no signs of this as yet. 
Without a regulated relationship with 
the EU, Switzerland’s suspension from 
the Horizon research programme and 

the Erasmus+ student exchange scheme 
will not be the only setbacks. 

Michela Puddu
1

As a young innovative company, we lar-
gely benefit from state and equity-free 
financing. Switzerland offers a variety 

of early stage equity-free financing, but 
not for the growth phase. In the past, a 
lot of companies have relied on EU fun-
ding from its EIC (European Innovation 
Council) Accelerator programme. But 
since July 2021, Swiss entities have no 
longer been able to participate in this 

programme. 
2

For some companies, the sudden lack of 
such financing is a threat to their survi-
val, because they cannot expect alter-
native funding. Additionally this puts 

us at a competitive disadvantage versus 
European companies. Transferring to 
the EU in order to stay competitive is 

clearly not in Switzerland’s interest. We 
need equal opportunities in order for us 

to compete internationally.

Silvan Wildhaber, CEO of Filtex AG 

Michela Puddu,  
co-founder and CEO of Haelixa AG

Patrice Weber, CEO of Image Wear AG 

Detlef Fischer, CEO of Textilcolor AG

1
What effect do the current 
relations between  Switzerland 
and the EU have on your 
 business activities? 
2
What above all do you want 
Switzerland’s government  
(or policy makers) to do with 
regard to relations with the 
EU? 
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QUALIFIED PERSONNEL
STRATEGY 2025
OUR GOAL 

To influence 
 economic policy  
at the national  
and European levels 
and support its 
 implementation. 

CURRENT SITUATION

It is not only the pandemic that has pointed to the rapidly 
changing work environment. Mobile working, digital transfor-
mation, sustainable production processes and changing 
consumer awareness – to cite just a few of the known  
factors – are having, and will continue to have, a major  
influence on personnel and the work environment. 

Which issues relating to qualified personnel are of the 
 greatest concern for members of Swiss Textiles? In order  
to identify the current trends with respect to specialised 
personnel within the textiles industry, and above all to find 
out which skills are required today and in the future, Swiss 
Textiles carried out a survey among its members from  
21 January to 4 February 2022. 108 companies participated, 
which represents a good response rate of 48 percent. 

Personnel requirements
One-third of the respondents stated that more apprentices 
need to be trained in the future, while two-thirds expressed 
the opinion that the requirements for apprentices will remain 
unchanged. Currently, 74 apprentices are undergoing train-
ing with members of Swiss Textiles (textile technologists, 
textile practicians, textile laboratory technicians). Here, the 
term “training” encompasses completion of the Federal 
Proficiency Certificate (EFZ) and the Federal Vocational 
Certificate (EBA).

Changes in the work  
environment also  
affect the need for  
specialised personnel

ECONOMIC POLICY

2022

OUR  
PLAN

To analyse the range of advisory services  

in the area of economic policy.

To lobby for the stabilisation and further 

development of the relations between 

Switzerland and the EU. 

To intensify relations with the federal  

administration, Parliament and industry 

associations.

To undertake a commitment to a reform  

of the first pillar of retirement provision at 

the ballot box, and to the parliamentary 

debate on the second pillar.

To support a 2050 net-zero emissions 

target and electricity supply security.

To intensively support the forthcoming 

revision of the Federal Customs Act,  

the digitalisation of the Federal Customs 

Administration and the elimination of 

 industry tariffs.

The situation is different, however, at the higher education 
levels: here, around half the respondents expect the require-
ment for specialised personnel to increase. They anticipate  
a particularly strong increase in the areas of sales/customer 
service, marketing/communication, e-commerce, research 
and development, and supply chain management. 

The majority (74 percent) do not expect an increased re-
quirement for graduates from colleges of technology, univer-
sities and the Federal Institutes of Technology. 

Based on the results, the Qualified Personnel commission 
will now decide which existing measures are to be retained 
and which are to be restructured and implemented. 

97%

95%

92%

91%

90%

Technological developments 

Work-life balance 

Circular economy 

Flexible work environment 

Consumer awareness and  
corporate responsibility 

For further information about  
the survey, please contact  
michael.berger@swisstextiles.ch

In response to the question concerning the 
social, economic and technological factors  
that will have an influence on specialised  
personnel in the future, the 108 members  
cited the following factors as relevant: 

Relevant factors
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Relevant factors

QUALIFIED PERSONNEL
INSIDE VIEWREVIEW

What do young people 
in particular think about  
the textiles industry, 
and how do they envis- 
age its development? 
We asked the following 
questions:

2
Before I found out more about the tex-
tiles industry, I thought it was a sector 

that did not have long-term prospects in 
Switzerland. However, once I learned 
more about the industry and Sefar AG,  

I realised that functional textiles repre-
sent a good solution for the industry in 
Switzerland to remain internationally 

competitive. 
3

Because I’m someone who likes to try 
all sorts of things, I decided to apply 
for admission to the BMS vocational 

school. If I’m successful I will complete 
my higher school certificate in business 
and services. After that, I’m not yet sure 

what I’ll do next.
4

I hope the textiles industry in 
Switzerland will enjoy plenty of success 

and continue to grow in the future. I 
feel very confident that it will. But I also 
hope that the Federation or some com-
panies improve their recruitment and 

publicity mechanisms in order to attract 
more young people to the industry.

Simona Gloor  
1

When I was in secondary school and 
looking into career possibilities I vis-
ited the Yousty platform where I saw 
the advert from Forster Rohner AG. 

Because my mother had once worked in 
the textiles industry and said she really 
liked it, I decided to commence a com-
mercial apprenticeship in this sector.

2
I have always been fascinated by the 

textiles industry: in addition to seeing 
our company’s creations on show on the 
catwalk, I’ve always found the interna-
tional aspect of the industry particular-

ly appealing.
3

 My apprenticeship in the sector has 
influenced me, and I think my future 

will be in the field of textiles. But I also 
want to attend further education cours-
es and pave the way for a career based 

on my qualifications. 
4

I hope that companies in the textiles 
industry receive the appreciation they 

deserve and continue to provide the 
world with fascinating embroidery 

products and other creations for many 
years to come.

Andrea Carine Garcia Negrao 
1

I’m from Brazil, where I also completed 
an apprenticeship. But because I’ve 

always been interested in how things 
are done, when I came to Switzerland I 
was given the opportunity to complete 
a second apprenticeship in the textiles 

industry.
2

Before I sent my CV to the company, I 
checked out its website and was excited 
by what I found there. I was especially 
amazed by the variety of career oppor-
tunities that are available in the textiles 

industry.
3

I would like to attend a sustainabili-
ty management course at the Swiss 

Textile College.
4

I hope that a change of awareness  
will take place in society regarding 

the importance of the origin of textile 
materials and clothing.

Jeffrey Keller  
1

I always wanted to work in a labora-
tory, so I decided to try my luck as a 

textiles laboratory technician at CHT 
Switzerland, which was located in our 
neighbouring village. But this did not 
work out as I had hoped, and it was by 
chance that I switched to my current 

profession.

1
Why did you choose  
this apprenticeship?
2
What was your initial 
 impression of the textiles 
 industry or your employ-
er (before the start of your 
 apprenticeship)?
3
What would you like to do 
upon completion of your 
 apprenticeship? 
4
What is your wish for the 
 future of Switzerland’s  
textiles companies?

EFZ laboratory technician
In the past two years, within the 
scope of the total revision of the  
“EFZ laboratory technician” profes-
sion (EFZ stands for Federal Profi-
ciency Certificate), the relevant 
provisions (Vocational Education and 
Training Ordinance) and education 
plan were drawn up in cooperation 
with the various involved partners. 
The internal consultation among 
industry associations and companies, 
plus the official consultation of 
authorities, were implemented and 
the ticket application was approved 
by the State Secretariat for Educa-
tion, Research and Innovation (SERI). 
Thus the way was paved for initiating 
the implementation documentation, 
including the curriculum, the qualifi-
cation procedure and the education 
plan for external courses. Swiss 
Textiles will produce these documents 
in cooperation with the companies 
and course providers.

HF Textile Technician
The new framework education plan 
was developed under the guidance  
of the Swiss Textile College and in 
cooperation with various company 
representatives. The result is an 
up-to-date professional profile in  
line with the needs of the industry 
and incorporating general and job- 
and sector-specific skills. The title of 
the qualification has not yet been 
decided.

Implementation of paternity 
leave

The recently introduced paternity 
leave was implemented without a 
hitch. Many companies voluntarily 
grant full salary payment for the 
period of paternity leave and only 
revert to 80 percent after its expiry.

Andrea Carine Garcia Negrao,  
textile practitioner,  
first apprenticeship year at  
E. Schellenberg Textildruck AG

Jeffrey Keller,  
textile technologist, third 
 apprenticeship year at Sefar AG

Simona Gloor,  
third commercial apprenticeship  
year at Forster Rohner AG
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It is not only the changes within the industry and the new 
challenges facing personnel that will intensify the shortage 
of qualified employees, but also the ongoing demographic 
trend. Too few young people are replacing employees who 
have reached retirement age. With the generation shift, value 
concepts and requirements are also changing. It is important 
that generation Y (millennials) and generation Z (post-millen-
nials) understand the meaningfulness of employment. 
Against this dynamic backdrop, companies are more than 
ever having to examine their own attractiveness as employ-
ers. But how important is this attractiveness? 

In a survey conducted by Swiss Textiles in January 2022, 89 
members indicated how important in their view the following 
factors are for their attractiveness as employers:

In response to the question how they endeavour to provide 
an even more attractive workplace, 69 companies stated 
that they envisage potential in the areas of flexible employ-
ment models, integration of employees, further education 
and workplace environment. 

There are many possible measures for examining, and  
where necessary enhancing, employer attractiveness.  
The Qualified Personnel commission will discuss the results 
of the survey and decide whether and where new options  
are to be introduced for members.

Source: Swiss Textiles survey of members, 21 January to 4 February 2022.

Qualified and motivated employees are a central factor  
for the successful development and growth of small  
and medium-sized companies. For today’s specifically  
oriented clothing and textiles industry, recruiting and  
retaining the right personnel is a major challenge. 

FOCUS – EMPLOYER ATTRACTIVENESS

Staying  
attractive – 
but how?

STRATEGY 2025
OUR GOAL 

To strongly support 
our members in  
their efforts to find 
the necessary  
new recruits and 
qualified employees. 

QUALIFIED PERSONNEL

QUALIFIED PERSONNEL

2022

OUR  
PLAN

To analyse the existing range of  
education options, as well as sponsorships 

and partnerships, based on needs for  specialised personnel.
To formulate the conception of  

measures relating to personnel marketing, 
based on the findings obtained from  the survey.
Based on the results of the survey,  

to assess the attractiveness of the industry 
as an employer and to conceive measures 

relating to new offers and services.

0 20 40 60 80 100
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82% Career opportunities

80% Location of company

80% Attractive products

76% Fringe benefits

73% Home office/mobile working

64% Reputation of company

62% Health management

54% Investment strategy
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What makes working in your company  
special? 

Bethge AG is Europe’s most modern textile 
finishing company. We combine the latest 
refinement processes with tradition and thus 
meet the highest quality demands. Thanks 
to our manageable size and well-coordinat-
ed team we are able to act flexibly and 
maintain short decision-making channels.

How do you recruit your personnel?
Based on our motto, “WORKING BETTER 
TOGETHER”, we rely on our network of all 
employees. Where necessary we advertise 
on our platforms such as our website, 
 LinkedIn, Facebook and Instagram.

What spontaneously comes to mind  
regarding ways to enhance your company’s 
attractiveness as an employer?

We constantly focus on innovation and 
progress, and this includes training and 
further education for our personnel. Wher-
ever possible we offer flexible working  
hours. A shared vision means that our em-
ployees are highly motivated to carry out 
their various tasks.

Brigitta Mettler, 
CEO of Bethge AG
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QUALIFIED PERSONNEL

What makes working in your company 
 special? 

At Zimmerli, employees make a footprint 
right from their first day. Whether as a nee-
dle worker, product manager or customer 
service assistant, our employees are always 
close to our products, customers and man-
agement. Our employees directly shape the 
future of the company, from local production 
in Mendrisio through to the most renowned 
houses in the world’s great capitals.

How do you recruit your personnel?
Our jobs, and the development and recruit-
ment of talents, are just as tailored as our 
styles. Our workplace culture is character-
ised by a hands-on mentality and perform-
ing wide-ranging duties without question. 
Depending on the position and job descrip-
tion, in addition to using conventional in- 
ternal advertising and job portals we also  
focus on active sourcing and social media.

What spontaneously comes to mind  
regarding ways to enhance your company’s 
attractiveness as an employer?

Assuring our customers of the best-quality 
products and the highest degree of comfort 
is only possible if our employees are highly 
motivated and enthusiastic. Zimmerli of 
Switzerland is a strong brand with sustain- 
able values and international appeal. Here, 
talented personnel find themselves in a 
situation in which they are supported and 
can get ahead. Publicising this is both a  
core challenge and a decisive advantage  
in the competition for qualified personnel.

Pascal Höhener,  
CEO of Zimmerli Textil AG

What makes working in your company 
 special? 

No employer has to be unique. It is the 
 people who work in an organisation, and 
ultimately the nature and culture of the 
employer, that count. In our company, for 
example, it is strong customer orientation, 
supported by personal responsibility and 
innovation, that characterises our corporate 
culture.

How do you recruit your personnel?
Organic growth is essential for the recruit-
ment of specialised personnel. We focus on 
training and hope to convince our appren-
tices to stay with us. To reach out to genera-
tion Z we advertise on social media. But of 
course apprenticeship exchanges, career 
fairs and trial days should also not be over-
looked.

What spontaneously comes to mind  
regarding ways to enhance your company’s 
attractiveness as an employer?

In my view there is still potential in the area 
of work-life balance. The reconcilability of 
career and family, plus flexible working time 
models and home office, are becoming 
increasingly important factors. But of course 
a production company is more restricted 
than a service provider when it comes to 
implementing such options.

Remo Marbet,  
head of Administration,  
Seilerei Berger GmbH
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DESIGN
CURRENT SITUATION

Swiss Textiles specified design as a strategic priority in its 
activities for the first time in the framework of its Strategy 
2025. The main challenge associated with conceiving and 
initiating new activities from scratch in the field of design is 
to ensure that everyone involved has a shared understand-
ing of the term “design”. For us, it refers to a comprehensive 
process of creativity and development that has become 
indispensable for a company’s innovative strength and com-
petitive capacity. Design is the sum of trends, aesthetics, 
function and innovation, and we are well aware of its key role 
in the development and structure of market performance, 
from product through to business model. We also regard 
issues relating to the sustainable application of resources 
and ethical principles as integral parts of an overall develop-
ment process. Design has to be in line with the spirit of the 
times, as well as inspire and create impulses.

Against this backdrop, a survey was carried out in Septem-
ber 2021 among the members of Swiss Textiles in order to 
determine the importance they attach to design, and obtain 
pointers for the main direction of the planned activities from 
2022. The survey clearly indicated that the companies re-
gard design as a highly important factor in their business 
models. They also declared access to both a national and  
an international network as an equally important factor. The 
Technical Commission evaluated the results of the survey 
and decided that activities should be initiated at Europe’s 
leading design centres, or where partnerships already exist 
these should be further developed.

Unique network  
for the textiles sector

Première Vision is held twice a  
year in Paris. It is the world’s most 
important fabrics trade fair at which 
seasonal fashion trends are pre-
sented 18 months in advance. This 
location for encounters and inspira-
tion is both a unique opportunity  
for conducting business, as well as  
a kind of “trend laboratory”.

Network:
International fashion professionals 
and textile manufacturers.

This leading international furniture 
and interior design exhibition is  
held each April in Milan. The “Fuori-
salone”, which is held in the city 
centre and features a variety of 
exhibitions and events, is growing 
increasingly important.

Network: 
International furniture, fashion and 
interior design professionals.

Design Prize Switzerland is a national 
competition that, for the past 30 
years, has been awarding prizes for 
outstanding achievements to repre-
sentatives of Switzerland’s design 
sector. The prize is awarded every 
two years and comprises 13 catego-
ries, including textiles.  

Network: 
Interdisciplinary network of Swiss 
designers with a strong commercial 
focus. Participation in the competi-
tion and access to Switzerland’s 
most important design network. The 
development and ongoing expansion 
of the network are to take place 
within the framework of our new 
Strategy 2025.

INSIDE VIEW

Design for  
successful business

Design is often reduced to 
mere aesthetics. This is why 
the Design commission wants 
to bring about a broad un-
derstanding of the term.  
We asked some members 
how important design is for 
their business success.

REVIEW

Prize giving ceremony  
Design Prize Switzerland  
2021/22

Four members were nominated  
for their achievements: 

Andreas Tischhauser 

In my view, the term “design” is fre-
quently misunderstood or too narrowly 
defined. I consciously maintain a broad-
based definition of the term that reach-
es well beyond aesthetics. This is based 

on a clear understanding of needs, 
behaviour, change, trends, aesthetics 

and functions, and it reveals unlimited 
potential that can be exploited through 

design. 

For me, design facilitates the trend-
based development and marketing 
structure of products through to a 

business and sales model. It is therefore 
a core function that is essential for the 

success of every company, regardless of 
the segment of our diverse industry in 

which it operates.

Sophie Chiquet 

“The details are not the details. They 
make the design.” (Charles Eames): if 
we place this statement in the pres-
ent-day context, it is still applicable, 

though now at several levels simultane-
ously, because knowledge has increased 
throughout the world as a consequence 
of complexity. In other words, holistic 

thinking – “Form follows function” 
(Louis Sullivan) – is in the spirit of our 

times. 

For me, this rule, which already applied 
during the Bauhaus era, forms the 

basis for present-day multidisciplinary 
perception. As a designer and entre-
preneur, my understanding of design 
is as follows: “Add and create value by 

design.” This guiding principle has 
formed the basis of our business model 

since 1998, and its consistent implemen-
tation is a critical factor for our success. 
I am also constantly inspired by Simon 
Sinek’s words, “Do it on purpose with 

purpose.”

Marc Müller 

For us, design means client-focused 
presentation that encompasses not 

only our products, but also our business 
model, as well as our processes and 

advertising language.

Design plays an essential role for Marso 
Living, because it functions as a com-
munication tool for the company. The 
design of our products communicates 
minimalism and effortlessness. And 

the design of our production and sales 
processes communicates transparency, 

sustainability and high quality, while 
our advertising language communicates 

accessibility and modernity. 

This direct communication gives rise to 
very strong client and stakeholder rela-
tionships and a common understanding 

of the values of Marco Living.

Andreas Tischhauser,  
member of the management board,  
Tisca Tischhauser AG

Sophie Chiquet, founder and CEO  
of CQ Corporate Fashion GmbH

Marc Müller, co-founder and CEO  
of Marso Switzerland GmbH

The lucky winners Erika Müller-Lusti, 
Camilla and Michael Fischbacher  
from Christian Fischbacher & Co. AG.

Nominated:  
Heatable Capsule Collection,  
Schoeller Textil AG

Nominated:  
Webnet Evo, Jakob Rope Systems

Nominated in the category   
Going Circular Economy:
100% Nature Collection /  
V&R X CALIDA Capsule Collection
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SUSTAINAB ILITY
CURRENT SITUATION

Among major international fast fashion companies, the fa-
vourite colour now appears to be green. But if we take a look 
at the available products on the Swiss market, the prevailing 
impression is that, in reality, the trend towards sustainability 
has not yet gained a firm foothold. The aim of the STS 2030 
programme is to change this situation.

STS 2030 is Switzerland’s programme for achieving a sus-
tainable textiles industry. It was initiated by the Federal Of-
fice for the Environment (FOEN) and is supported by the 
State Secretariat for Economic Affairs (SECO). Swiss Textiles 
is a member of the programme patronage, together with 
Amfori and Swiss Fair Trade. In a multiple stakeholder pro-
cess including non-governmental organisations, companies 
and the federal government, the main topics for the sector 
were defined, based on the UN Sustainable Development 
Goals (SDGs). All players were in agreement that intensified 
efforts to achieve the SDGs are necessary in four specific 
areas: the circular economy, human rights, transparency, 
climate change. Based on the SDGs, four quantitative objec-
tives were defined, towards which the entire sector aims to 
work in the next eight years. Swiss companies, as well as 
public sector buyers, can undertake a commitment to the 
quantitative objectives and will receive support for their 
implementation from the STS 2030 programme. Through the 
united objective, companies that undertake a commitment 
will be able to benefit from synergies among the involved 
market players. In addition, the demand for sustainable tex-
tiles (B2B/B2C) is to be promoted in a targeted manner  
in that a consumer campaign is to be developed and imple-
mented, based on the initial market research on the pur-
chase behaviour relating to sustainable textiles. The vision  
is clear: as of 2030 we will only buy sustainable textiles.

To ensure that Swiss companies in the textiles industry can 
achieve the declared objectives, the Federation will be pre-
paring various offers and services in order to support them.

STRATEGY 2025
OUR GOAL 

To operate an 
 interdisciplinary, 
international  
network for our 
members in the  
field of design.

DESIGN

Achieving a sustainable  
textiles industry  
through four objectives

More about STS 2030: 
https://www.sts2030.ch/

To reduce greenhouse gas emis-
sions from the textiles and clothing 
industry by 50 percent by 2030, 
with a view to achieving a net zero 
target by 2050.

By 2030, all companies in the Swiss 
textiles and clothing industry are to 
fulfil their obligation of due diligence 
along the entire supply chain, with 
particular focus on working hours, 
forced labour, child labour and 
sexual harassment.

By 2030, at least 30 percent of the 
products of the Swiss textiles and 
clothing industry are to be con-
ceived in accordance with the princi-
ples of the circular economy.

By 2025, 90 percent of the compa-
nies in the Swiss textiles and clothing 
industry are to disclose information 
pertaining to social and ecological 
sustainability, and contribute to-
wards the raising of awareness 
among consumers and bulk buyers.

Roadmap   
Multi-stakeholder commitment

STS 2030 objectives for the  
Swiss textiles and clothing industry

2020 2021 2030

ROADMAP 
MULTI-STAKEHOLDER-ENGAGEMENT

– Mapping
– De�ne 2030 
   targets & measures 

– Obtain commitments 
   to “2030 targets”
– Implementation
– Communicate progress 

2022

OUR  
PLAN

To define specific activities  

aimed at developing  

the Design Prize  Switzerland,  

Salone Mobile (Milan) and  

Première Vision (Paris) networks.

IMPLEMENTATION IS SCHEDULED  

TO BEGIN IN AUTUMN 2022
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SUSTAINAB ILITY
INSIDE VIEW

Further information  
about the survey:  
https://www.sts2030.ch/ 
publication-of-market- 
research-report

1
In your experience, what  
are the main reasons behind 
 consumers’ decisions to  
buy sustainably  produced  
clothing or textiles?
2
Where do you envisage  
the  greatest challenge when  
it comes to convincing  
consumers to choose  
sustainably manufactured  
products?
3
Which of the many aspects  
of sustainability do you  
prioritise  towards consumers ?

Janine Weiz-Bühler  
1

The principles “less is more” and “time 
is now” are becoming firmly established 

in today’s mindset. In this context, 
there is now an increasing awareness 

of personal consumption behaviour and 
the resulting consequences. In addition, 

there is the fact that younger target 
groups in particular are accustomed to 
comprehensively informing themselves 

because practically all details can be 
obtained at any time. 

2
In addition to the cost-intensive devel-
opment of more sustainable materials, 

we are investing in the independent 
certification of high ethical, social and 
ecological standards along our entire 

supply chain. For us, the main challenge 
is to comprehensibly communicate 
to our customers how and why we 

are doing this, and thus to gain their 
understanding for the complexity of 
the various materials. In other words, 

this requires educational work, because 
sustainability is presumably universal. 
We endeavour to explain what the term 
“genuine sustainability” means – as we 
all know, this topic is highly complex.   

3
One of our priorities concerns the 

innovative materials we use. We are 
constantly focusing on the development 
of our “cradle-to-cradle” certified TM 

and “made in green by Oeko-Tex®” 
 certified collection components.  

As before, we are continuing to invest in 
European production and short supply 
channels. This also helps us reduce our 
CO₂ emissions. And finally, it is inno-

vations such as our fully biodegradable 
series, “100% NATURE”, which incor-
porates all our efforts and which our 

customers find so attractive.

Oliver Balsiger
1

This is something that has gained 
momentum in public discourse, which 
is of course essential. Also, the corona 
pandemic encouraged aspects such as 
awareness of our own health and the 
vulnerability of global supply chains.

2
Prices are a significant decision-making 

criterion. Sustainability has to work  
for everyone. It would also be helpful  
if the complex labelling jungle could  

be simplified – it is important to keep 
communication simple. 

3
In the past, our focus has mainly been 

on the optimisation of materials. 
However, through our involvement 

in the STS 2030 programme and our 
consideration of the sustainable devel-
opment goals, we are now increasingly 
focusing our attention on all aspects of 

sustainability.  

Anna Vetsch
1

Alongside quality and price, sustain- 
ability has become a central factor for 

buying decisions. Today, customers are 
well-informed about social and eco-

logical risks associated with the use of 
textiles. An awareness for sustainability 
exists today and is constantly growing. 
This is giving rise to increasing expec-
tations and critical questions relating  

to sustainability.
2

Sustainable products must not be 
allowed to become a luxury or niche. 

Sustainability on a broad scale can suc-
ceed if responsible products are able to 
compete with conventional ones. At the 

same time, the discourse is essential.  
In this regard, responsibility lies with us 

as retailers and brand managers.  
It is important to ensure that social and 
ecological value-added are made clearly 

comprehensible for customers. 
3

With our “Naturaline” brand we have  
a holistic understanding of sustain- 

ability. This concerns both social and 
ecological responsibility. All our sup-
ply chains are traceable, right back to 
the raw materials. Here, too, it is more 
than “just” the ecological aspect that 
is involved, because the cotton we use 
is traded fairly and we want to improve 
the living conditions of the farmers and 
their families via various projects under 
the auspices of the “bioRe” foundation. 

Both components also apply along  
the supply chain. Here we focus on 

 consistent management of chemicals 
and periodical waste water inspections, 

and at the same time want to foster 
social responsibility through living 

wage projects.

Buying behaviour is  
an integral part of the 
 sustainable cycle

In winter 2021, on behalf of the 
STS 2030 (Sustainable Textiles 
Switzerland) programme, LINK 
carried out a survey which re-
vealed that the potentials and 
risks regarding more sustainable 
buying and usage behaviour lie 
with individual consumers. 

Only 14 percent of the responding 
consumers stated that they buy 
textiles based on sustainable 
production technology once or 
more often per quarter, compared 
with 23 percent who buy textiles 
from non-sustainable production 
once or more often in the same 
timeframe. The survey also indi-
cated that sustainable buyer 
behaviour is above all influenced 
by corresponding labelling (e.g. 
“sustainable”, “green” or “fair 
trade”).

We asked representatives  
of three companies how 
they perceive this issue  
and whether they share  
the consumers’ estimates:

Janine Weiz-Bühler,  
Brand and Product Director,  
CALIDA AG

Oliver Balsiger,  
CEO of Balsiger Textil AG 

Anna Vetsch,  
Brand Manager, Naturaline Textile, 
Coop
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STRATEGY 2025
OUR GOAL 

To provide an  
impetus for our 
members to  
develop, produce 
and operate sus-
tainably at the 
 international level.

SUSTAINABILITY

More information: 
https://swisstextiles.ch/en/issues/
textilrecycling-worum-es-wirklich-geht

SUSTAINABILITY

Preserving quality is the biggest challenge associated with 
the recycling of textiles. It is only through the application of 
innovative processes that recycled textiles can ecologically 
and economically hold their own against new materials in 
terms of quality and production. 

No recycling without chemicals
There are currently two recycling technologies: mechanical 
and chemical. In the former, discarded textiles or their fibres 
are extracted without the use of chemicals, and are then 
spun again, or PET is chopped and the resulting granules are 
melted down and spun into threads. Depending on the area 
of application, certain losses in terms of quality have to be 
taken into account with mechanical recycling. Thus in some 
cases, mechanically recycled yarns can only be used for 
certain products. 

With respect to quality, chemical recycling is more promising, 
but it is also somewhat more complex: here, the basic com-
ponents of the materials are extracted from the textiles by 
applying chemical processes. This means that the materials 
have to be in the purest possible form. In the meantime, 
however, for processing mixed fabrics some innovative meth-
ods already exist, for example a step-by-step process that 
extracts the various components of the textiles one at a time. 
The pulp produced from chemical recycling can be used  

to spin new fibres. In the case of cotton, these no longer 
have the same quality as the original fibres, but they none-
theless meet similar quality requirements and can be used  
in the same areas of application (for example as lyocell for 
clothing). 

In Europe, and particularly in Switzerland, efforts are being 
made to develop innovative recycling processes that will also 
contribute towards ecologically viable production. This is a 
major opportunity for Swiss companies to work closely toge-
ther with researchers in order to achieve a global impact. It is 
ultimately only a global solution that can contribute towards 
a more sustainable worldwide textiles industry.

Sustainability is an enduring issue in the textiles industry. 
 Companies are focusing on fair working conditions, innovative 
materials, ecological production processes, and above all on 
efforts to bring about a transition from a linear to a circular 
 economy. There are many potential methods for closing cycles, 
including the re-use of materials or increasing the duration of 
their use. But even if textiles are re-used or the duration of their 
use is increased, the question of recycling inevitably arises at 
some point. 

FOCUS – RECYCLING

Switzerland  
performing  
pioneering work

2022

OUR  
PLAN

To evaluate partnerships in order  to provide our members with a  tailor-made solution for attaining  the climate objectives of STS  (Sustainable Textiles Switzerland) 2030.  To organise a series of special  events focusing on various sustainability 
standards in order to support our  members in their choice of the many  possibilities.

To support our members with the  
implementation of the counter-proposal  to the Corporate Responsibility  Initiative (effective as of 2023).

To acquaint our members with  various procurement and sales platforms for sustainable materials.
To coordinate two flagship projects  relating to the circular economy.
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Pilot facility for  
chemical recycling

Worn Again Technologies, a UK-
based startup, has developed an 
innovative technology for the 
recycling of textiles. Here, mixed 
fabrics comprising polyester and 
cotton are separated in a chemical 
process so that they can subse-
quently be re-spun into new yarns. 
Following successful trials in the 
laboratory, the process is now to  
be tested at large scale. A pilot 
facility is planned to be built in 
Switzerland. Members of Swiss 
Textiles are participating in this 
project by providing their expertise 
in the fields of yarn and material 
production, sorting and product 
launching.

Switzerland  
performing  
pioneering work
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Endlessly recyclable  
fibres with “subitex”

“Subitex” is an innovation network  
for the Swiss textiles industry. The 
network comprises researchers from 
Empa (Federal Laboratories for 
Materials Science and Technology), 
the Materials Research Institute of 
the Federal Institutes of Technology, 
and members of Swiss Textiles, who 
are working together to promote 
innovative solutions in the field of 
sustainability of textiles, and subse-
quently transfer them more quickly 
from the laboratory to the market. 
Members of Swiss Textiles have 
direct access to this unique network 
of expertise, as well as to the infra-
structure of Empa. In return, Swiss 
Textiles is financing basic research  
at Empa on endlessly recyclable 
fibres. “Subitex” is now firmly estab-
lished and is already yielding results: 
the intensive cooperation between 
industry and research has meanwhile 
given rise to around 20 Swiss 
Innovation Agency (Innosuisse) 
projects. 
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New models for the  
circular economy

The circular economy is currently the 
hot topic. In the EU, efforts are being 
made at the political level to pro-
mote the recycling of materials with 
the aid of the concept of “extended 
producer responsibility”. In France, 
for example, information logos have 
to be attached to textiles that are to 
be discarded, while in Holland it is 
now retailers and importers (instead 
of municipalities) who are responsi-
ble for the collection of used textiles. 
Swiss Textiles is adopting another 
approach by asking questions: what 
form could a smoothly functioning 
business model of a circular econo-
my take? Could recycling tech-
nologies be financed via a prepaid 
recycling charge? What role will 
“recommerce” play in the future?  
In small groups, members of Swiss 
Textiles are debating such models, 
exchanging ideas and developing 
new business models.  
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CURRENT SITUATION

On 1 January 2022, Hans Ebinger started work as  
Director of “Switzerland Innovation Park East” (SIP East).  
We asked him where he envisages opportunities for  
successful cooperation between industry and research.

Hans Ebinger, what does a member of Swiss Textiles need 
to do in order to have access to SIP East?

They should just send me a message or give me a call, and 
let me know what support they need. Our direct network 
encompasses Empa (Federal Laboratories for Materials 
Science and Technology), the University and the Cantonal 
Hospital of St Gallen, the East Switzerland University of 
Applied Sciences, RhySearch and Startfeld. We also have 
access to every research establishment in Switzerland via 
the other SIP facilities. Our goal is to bring together the 
right partners in order to transform expertise into entre-
preneurial success.

Are there any projects that are already being implemented 
and in which textiles companies are especially in demand?

Yes, there are. For space reasons, I will just mention one 
such project: at Empa we have the expertise to fluorise 
textile fibres using plasma coating. In this way, a surface 
produced with coated fibres can be made effectively water 
repellent and doesn’t have to be treated with perfluorinat-
ed hydrocarbons, which are harmful to the environment. 
Our hypothesis is that a longer lasting effect can thus be 
achieved in an environmentally friendly manner. We hope 
to demonstrate this in a series of preliminary tests and 
then present the findings to interested industry partners.

How are the other entities (Empa, the University and the 
Cantonal Hospital of St Gallen) integrated so that network-
ing with companies is assured? 

In our region, the range of technologies and know-how  
in the field of medical science, in the machinery, electrical 
and metals industry and in the area of digitalisation is 
enormous and widely distributed. In view of this we aim  
to define two or three priorities that are appropriate in the 
region and on which we want to focus our attention. For 
SIP East, one such thematic priority might be “living in old 
age”. Together with our research and regional industry 
partners, we could then develop improved textiles with 
new functions for elderly people, trial them and subse-

quently bring them onto the market. For this purpose,  
SIP East would establish cooperation networks that incor-
porate the necessary participants from the product 
 development stage through to use in retirement homes  
or hospitals.

If you look ahead to ten years from now, how do you think 
the innovation park will have developed? What do you think 
will be happening there?

By 2031 there will be an additional 20,000 square metres 
of office and laboratory space at our Lerchenfeld facility. 
Here, research teams from our partner organisations, plus 
product development teams and regional companies and 
start-ups will be working together. One company that aims 
to develop products in one of the thematic priority areas 
will discover the perfect ecosystem for this purpose. Here, 
too, experts who are familiar with the needs of the clientele 
(for example, the needs of elderly people), who can devel-
op innovative products with the right software and hard-
ware, and who can jointly bring these products onto the 
appropriate market, will all be working under one roof. The 
facility will have become a national competence centre for 
the defined thematic priorities.

More about Switzerland Innovation Park East:
https://www.switzerland-innovation.com/ost/de

Switzerland Innovation Park East AG 
(SIP East) was established in  
St Gallen on 2 September 2021.  
It is embedded in the Switzerland 
Innovation network and is the sixth 
innovation park facility in Switzer-
land. SIP East is located in the 
Lerchenfeld building complex in 
Fürstenlandstrasse, St Gallen, in the 
immediate vicinity of Empa and the 
Startfeld start-up hub. It supports 
ties between the fields of research, 
education and industry. Its thematic 
priorities are public health, digitali-
sation in the economy, and the 
machinery, electrical and metals 
industry. In the field of research, 
Empa and the Cantonal Hospital of 
St Gallen are integrated into the 
“public health and medical technol-
ogy” segment. Research carried out 
at the East Switzerland University  

of Applied Sciences and the Rhy-
Search research institute is incorpo-
rated into the “machinery, electrical 
and metals industry” segment. And 
the University of St Gallen contrib-
utes its scientific expertise towards 
the development of new services, 
processes and business models. 

A major step for  
the textiles industry
Before the establishment of SIP 
East, Swiss companies in the textiles 
sector were already well networked 
in the area of research, especially 
with Empa. But SIP East opens up 
even greater potential. It was 
therefore only natural that Swiss 
Textiles should be actively involved 
as a shareholder and founding 
member.

TECHNOLOGY
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Impulses for  
new business models

“Lot size 1” – industrial individual 
single-piece production in efficient 
and cost-covering processes – is  
a potentially attractive business 
model for the European industry. 
In cooperation with Gherzi Consult-
ing, Swiss Textiles is organising a 
series of workshops on this topic.

Smart Textiles
The Technology commission wants  
to facilitate exchanges of experience 
in the field of smart textiles among 
Swiss Textiles members. The aim is  
to organise a round table for the 
purpose of creating initial impulses 
for networking. 

Innovations at  
Techtextil 2022  
in Frankfurt

The leading trade fair for 
technical textiles will be held 
in Frankfurt from 21 to 23 
June 2022. Swiss Textiles is 
organising a joint stand for 
the third time at this year’s 
Techtexil: 15 Swiss textiles 
companies will be present at 
the Swiss Pavilion in Hall 12.1. 
We wanted to know which 
topics will be their centre of 
focus, and which innovations 
the Swiss companies will be 
exhibiting:

1
Kuny AG and beag: RFID Label  

RFID chips (RFID stands for radio 
frequency identification) have been in 

use for a number of years now. They are 
used for storing and passing on data, 

and generally take the form of metallic 
stickers beneath product labels, or as 

small metal plates on bank cards.  
RFID chips are now suitable for use in 

the  textiles industry. Kuny AG and beag 
have jointly created a special antenna 

(beag® iD) that is functionally pro-
cessed into a satin ribbon which  

is washable at high temperatures and 
can be sewn into a broad variety of 

textiles. This means that textiles and 
accessories can be networked with the 
Internet and washing and production 

processes can be automated. 

4
tts inova ag:  

Woven packaging 

Woven packaging is manufactured from 
a variety of heat-resistant raw materi-
als. It is an ideal solution for insulating 
against heat, as well as for sealing pur-
poses. This technology offers a broad 
variety of applications, including the 
sealing of covers, doors and hatches  

in power plants, as well as in glassworks 
and industrial construction. The service 

life of multi-layered woven packaging 
is two to three times longer than that of 

braided packaging. 

2
Empa  

(Federal Laboratories  
for Materials Science and 

Technology):  
textile-based  air-filled  

structures for pressure distribution 
and increased comfort 

Textile-based air-filled structures are 
an alternative to traditional foam pad-
ding to reduce local skin compression 
forces of weight-bearing or stabilising 

systems. These structures have the 
potential to reduce the compression 
and shearing forces at the interface.

3
HeiQ Materials AG:  

HeiQ Cool - the world’s first  
dual action textile-based  

cooling technology 

As the world’s first textile-based tech-
nology to sustainably deliver both 

instant contact cooling and continu-
ous evaporative cooling, HeiQ Cool 

converts any fabric into a thermostat. 
It cools before the first sign of sweat, 
delays heat build-up and continuously 

regulates the temperature. HeiQ Cool’s 
components synergistically recharge 
the surface, ensuring a consistently 

cool, dry and comfortable skin climate.

INSIDE VIEW
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“We provide three services: participation in workgroups,  
use of a reusable materials exchange and a technology phone 
service,” says Ulrike Möller, head of business and network 
management at the AFBW. Since the initiation of the co- 
operation with Swiss Textiles, the strongest demand has 
been for participation in workgroups. Here the main focus  
is on exchanges and efforts to find solutions to major  
current issues, especially those relating to sustainability. 
“The circular economy and the use of recyclable materials 
are gaining rapidly in importance,” says Ulrike Möller.  
The AFBW focuses on the pre-consumer segment, i.e. the 
segment that still manufactures products in Europe. A new 
project called “Cycle Text BW” was initiated, which is open  
to Swiss Textiles members.  

The reusable materials exchange is a platform that functions 
according to the “bid/search” principle, and mediates no 
longer required recyclable materials. “It’s an up-to-date and 
excellent service. It would be great if even more players from 
Switzerland were to use it,” adds Ulrike Möller. 

The technology phone service offers Swiss Textiles members 
advice on issues relating to fibre-based reusable materials, 
new technologies and development concepts. It directly 
connects partners with one another. If there is no suitable 
direct partner, an “AFBW wanted” request can be sent via 

the network. “We use the platform to obtain as much input 
as possible, utilise network potentials and learn about new 
developments,” says Ulrike Möller. The received information 
is then passed on to the company that submitted the re-
quest. 

Targeted networking
Two Swiss Textiles members – Dimpora and Flawa Consumer 
GmbH – have used the “AFBW wanted” service and informed 
us about their experiences.

At the beginning of 2021, the Baden-Württemberg Alliance  
for Fibre-Based Materials (AFBW) and Swiss Textiles initiated  
a cooperation aimed at fostering exchanges between Swiss  
Tex tiles members and the AFBW network. The goal is to connect 
players from the science and business sectors in order to  
expedite technology transfer and the development of new  
solutions. An evaluation of the first year is outlined below.

TECHNOLOGYSTRATEGY 2025
OUR GOAL 

To network our 
members with the 
leading representa-
tives of pioneering 
technologies and 
provide impulses  
for new business 
 models.   FOCUS – NETWORKING MANAGEMENT

Better than any 
google search

TECHNOLOGY

2022

OUR  
PLAN

To strengthen our partnerships  

with Empa (Federal Laboratories for  

Materials Science and Technology),  

the Baden-Württemberg Alliance for  

Fibre-Based Materials (AFBW),  

the Federal Institute of Technology,  

the University of Applied Sciences, 

 Rapperswil (HSR) and Lucerne University  

of Applied Sciences and Arts (HSLU).

To evaluate new partners in  

Germany and Italy.

To support the initiation of  

“Switzerland Innovation Park East”.

To operate the joint stand with  

15 Swiss exhibitors in the SWISS Pavilion  

at the Techtexil trade fair to be held  

in Frankfurt from 21 to 23 June 2022. 
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The reusable materials exchange  
is a platform that functions according  
to the “bid/search” principle.

Ulrike Möller,  
head of business and network management  
at the AFBW 

“It would be great  
if even more players 

from Switzerland 
were to use it.”
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Leather wool produced  
from recycled leather.
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“I strongly  

recommend members 
of Swiss Textiles  

to use the AFBW’s 
services.”

Cristina Didavide,  
Head of Product Development, 
Flawa Consumer GmbH

Mario Stucki, founder and CEO of Dimpora, learned about it 
at a networking event organised by Swiss Textiles and the 
AFBW at the House of Switzerland in Stuttgart in September 
2021. The event focused on materials of the future and sus-
tainable entrepreneurship with textiles. Stucki’s team were 
looking for recyclable polymers for use in fabrics or non-wo-
vens. They want to produce breathable and waterproof 
membranes that do not contain any toxic substances. Their 
customers are outdoor clothing manufacturers and their 
long-term objective is to participate in the circular economy. 
“With respect to the closing of cycles, our industry is still in 
its infancy, so we also had numerous contacts in the field of 
research. These are of course useful, but we are primarily 
interested in large-scale production,” explains Stucki. He has 
already sent some samples to the contacts he made via the 
AFBW, and he and his team are continuing their develop-
ment efforts. 

Flawa Consumer GmbH has also benefited from contacts via 
the AFBW. Cristina Didavide, head of product development, 
was looking for a vegan leather that could be used for mak-
ing shoe insoles. “I didn’t know where I could otherwise find 
such helpful contacts so easily,” she explains. While you 

cannot always immediately find a ready-made product or 
solution, these contacts lead to developments and follow-up 
contacts that take you a step further and offer new opportu-
nities. Cristina Didavide learned of a company that makes 
fibres from pineapple crop waste. These are now undergoing 
initial tests, as is “leather wool”, which is produced from 
recycled leather. 

Flawa also learned of a start-up that makes vegan leather 
from hemp fibres. The management was so enthusiastic 
about this that it is considering investing in the company and 
thus becoming involved in this innovative solution. “The 
AFBW’s services are incomparable. I am impressed at how 
efficiently and professionally the Alliance has helped us with 
all our enquiries. I strongly recommend members of Swiss 
Textiles to use the AFBW’s services. No Google search can 
match this service,” says Cristina Didavide. 

“Contacts lead  
to developments and  
follow-up contacts  
that take you a step  

further and offer  
new opportunities.”

Further information:  
https://www.afbw.eu/ 
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ORGANISATION  
AND SERVICES

From left to right:  
Andreas Tischhauser,  

Urs Isler, Michela Puddu,  
Silvan Wildhaber,  

Carl Illi, Urs Rickenbacher,  
Urs Schellenberg.

GENERAL ASSEMBLY

FEDERATION BOARD

TECHNICAL COMMISSIONS

– WORKING GROUPS
– EDUCATION COMMISSIONS

The General Assembly is the highest body of the 
Federation and comprises all its members. Its duties 
are to approve the annual financial statement, dis-
charge the Federation Board and the other executive 
bodies, approve the annual budget and specify the 
annual membership fees. The General Assembly 
elects the members of the Federation Board, as well 
as the President, the Treasurer and the Auditors.

The Federation Board defines the strategy and 
budget of Swiss Textiles and secures their imple-
mentation. It takes decisions regarding the accept-
ance of new members and represents Swiss Textiles 
in external institutions. The members of the Federa-
tion Board chair the technical commissions. 

The activities of the technical commissions include 
formulating political standpoints, conceiving and 
initiating projects and events, managing the sector 
network and maintaining contacts with players in the 
industry who are of relevance in terms of achieving 
the declared strategic objectives. The commissions 
may set up temporary workgroups in order to ad-
dress specific issues in greater depth.

Carl Illi  
CWC Textil AG (President)

Urs Rickenbacher 
Lantal Textiles AG (Vice President,  
chairman of Qualified Personnel commission)

Urs Isler 
C. Beerli AG (Treasurer)

Urs Schellenberg 
E. Schellenberg Textildruck AG (Chairman  
of Sustainability commission)

Silvan Wildhaber 
Filtex AG (Chairman of Economics commission)

Michela Puddu 
Haelixa AG (Chairwoman of Technology commission)

Andreas Tischhauser 
Tisca Tischhauser AG (Chairman of Design  
commission)

ORGANISATION  
AND SERVICES

ADMINISTRATIVE OFFICE

The Administrative Office personnel are responsible 
for the Federation’s operational activities. They work 
together with the technical commissions and the 
Federation Board on a project-specific basis.

The Administrative Office comprises 14 employees 
plus one commercial apprentice. 

Our members directly benefit from the  
services provided by the Administrative Office:

–  Direct personal advisory services in the fields  
of labour law, brand and design protection, 
customs issues and questions concerning  
origin, as well as training and further education, 
and sustainability. 

– Individual and direct networking of members 
among one another and with relevant industry 
players. 

– Periodical information about sector-related 
occurrences, including details of new legislation 
and legal provisions, guidelines, regulations, 
vocational training courses, etc. Members can 
set up a personal subscription to receive this 
information.

– Training in the form of webinars, special events 
focusing on current topics. Participation at 
events is free of charge for members. 

We maintain an active and committed network.  
Our technical commissions offer you an oppor-
tunity to actively help shape the Federation’s 
activities. Are you interested in participating?  
If so, please do not hesitate to contact us.

For further information about Swiss Textiles  
and your contacts at the Administrative Office,  
please click on the following link:  
https://swisstextiles.ch/en/verband/office
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à ma chère AG  
www.a-ma-chere.ch
acundis ag  
www.acundis.com
AG Cilander  
www.cilander.ch
AirWork & Heliseilerei GmbH 
(A&H)  
www.air-work.swiss
Ajotex SA  
www.ajotex-sous-vetements.ch
Akris AG Prêt-à-Porter  
www.akris.com
Albers & Co AG  
www.albers-coag.com
ALBIRO AG  
www.albiro.com
Aldo Naegeli AG 
Algo AG  
www.algoofswitzerland.com
Allegrini Textilagentur AG 
www.diegoallegrini.com
Altra Management AG Textil 
www.mitloedi.com
Alumo AG  
www.alumo.ch
Annette Douglas Textiles AG 
www.douglas-textiles.ch
Art of Cashmere World AG 
www.ftc-cashmere.com
ASCO Bettwaren AG 
www.asco-ag.ch 
Bächi-Cord AG  
www.baechi-cord.ch
Bally Labels AG  
www.ballylabels.ch
Balsiger Textil AG  
www.balsiger-textil.ch
Bandfabrik Breitenbach AG 
www.bandfabrik.com
bäumlin & ernst ag 
www.beag.ch
Beach Company AG 
www.alprausch.com
Bethge AG  
www.bethge.ch
Bierbaum Wegrotex AG 
www.flinka.ch
Bischoff Interior AG 
www.bischoff-interior.com
Bischoff Textil AG www.bi-
schoff-textil.com
BLN Qualitex AG  
www.blnqualitex.com 
Boller Winkler AG  
www.boller-winkler.ch
Brubo GmbH
www.brubo.ch 
Brüggli Geschäftsbereich 
Industrie 
www.brueggli.ch

BTK Europe GmbH  
C. Beerli AG  
www.beerli.com
Calida AG  
www.calida.com
Camenzind + Co. AG 
www.swissmountainsilk.swiss
Christian Eschler Europe AG 
www.eschler.com
Christian Fischbacher  
Bed & Bath AG  
www.christianfischbacher.com
Christian Fischbacher Co. AG 
www.christianfischbacher.com
CHT Switzerland AG 
www.cht.com
Climatex AG  
www.climatex.com
ComforTrust.ch AG  
www.comfortrust.ch
Coop Genossenschaft  
www.coop.ch
Corporess AG  
www.corporess.com
Corsa Nova AG/SA 
www.corsanova.ch
Cortex Hümbelin AG 
www.cortexhuembelin.com
CQ Corporate Fashion GmbH 
www.cqcorporatefashion.ch
Création Baumann AG 
www.creationbaumann.com
Cross Fashion Ltd. 
www.crossfashion.com
CWC Textil AG  
www.cwc.ch
Dagsmejan Ventures AG 
www.dagsmejan.com
Daniel Jenny & Co. 
www.swissfabrics.ch
DEMARCHE,  
société coopérative  
www.demarche.ch
Development Never Stops 
GmbH  
www.developmentneverstops.com
Die Manufaktur GmbH 
www.diemanufakturgmbh.ch
Dierig AG  
www.dierig.ch
DillySocks AG  
www.dillysocks.com 
dimpora AG  
www.dimpora.com
E & M Manufacturing GmbH
www.emweaving.com
E. Schellenberg Textildruck AG 
www.estextildruck.ch
Embrex Ltd. (Switzerland) 
www.embrex.ch
Engelbert E. Stieger AG 
www.stieger.com

Ernst Brunner AG 
www.ebrunner.ch
Eva Bräutigam GmbH 
www.evabraeutigam.ch
F. Blumer & Cie. AG 
www.blumer-f.ch
Fabromont AG  
www.fabromont.ch
Färberei Kronbühl AG 
www.faerberei-kronbuehl.com
Färberei Probst AG 
www.faerberei-probst.ch
Fashion-Promo Tex AG 
www.fashion-promo.com
Fein-Elast Grabher AG 
www.fein-elast.com
Filtex AG  
www.filtex.ch
Fissco AG  
www.fissco.ch
FLASA Filature de  
laine peignée d'Ajoie SA  
www.flasa.ch
FLAWA Consumer GmbH 
www.flawa.ch
Forster Rohner AG 
www.forsterrohner.com
FREITAG lab.ag  
www.freitag.ch
Fritz Landolt AG  
www.landolt.com
Fuchs Design AG  
www.fuchs-design.ch
G. Bopp + Co. AG  
www.bopp.com
G. Hautle AG  
www.ghautle.ch
Gessner AG  
www.gessner.ch
Guba Tex AG  
www.gubatex.ch
H. Bodmer & Co. AG 
www.hbodmer.ch
Hacontex AG  
www.hacontex.ch
Haelixa AG  
www.haelixa.com
HANRO AG  
www.hanro.com
Hausammann + Moos 1811 
www.hausammann-moos.ch
Hch. Kündig & Cie AG 
www.kundig-hch.ch
Hebetech AG  
www.hbt-ag.ch
Heimbach Switzerland AG 
www.heimbach.com
Heimgartner Fahnen AG 
www.heimgartner.com
HeiQ Materials AG 
www.heiq.com

Hermann Koller AG 
www.hermann-koller.com
Huber & Co. AG  
www.huber-bandfabrik.com
HWB Das Gürteldesign AG 
www.hwbguertel.ch
Ida Gut AG  
www.idagut.ch
Ilitex AG  
www.ilira.de 
Image Wear AG
www.imagewear.ch
Interpars AG  
www.interpars.ch
Inter-Spitzen AG  
www.inter-spitzen.ch
ISA Sallmann AG  
www.isabodywear.ch
J. Weder-Meier AG 
www.weder-meier.ch
Jacob Rohner AG 
www.rohner-socks.com
Jakob AG  
www.jakob.ch
Jakob Härdi AG  
www.haerdi.com
Jakob Müller AG  
www.mueller-frick.com
Jakob Schlaepfer AG 
www.jakobschlaepfer.com
jas AG  
www.jas.ch
JLT Company AG  
www.JLTbag.com
Johann Müller AG 
www.mueller-textil.ch
Kauf AG  
www.kauf.ch
Kramis Teppich Design AG 
www.kramis-teppich.ch
Kuny AG  
www.kuny.ch
Kyburz Bettwarenfabrik AG 
www.kyburz-bfb.ch
Laib Yala Tricot AG 
www.laib-yala.ch
Landenberg AG  
www.landenberg.ch
Lang & Co. AG  
www.langyarns.com
Lantal Textiles AG 
www.lantal.com
Leinenweberei Bern AG 
www.lwbern.ch
Lela Scherrer Fashion and 
Concept Design  
www.lelascherrer.com
Lenzinger GmbH  
www.lenzinger.ch
Livinguard AG  
www.livinguard.com

MEMBERS
Lobra AG  
www.lobra.ch
Loufmeter GmbH  
www.laufmeter.ch
LU Couture AG  
www.lu-couture.ch
LUSINI Schweiz GmbH
www.lusini.com
Mammut Sports  
Group AG  
www.mammut.ch
Marso Living  
www.marsoliving.com
Maschinenfabrik Rieter AG 
www.rieter.com
Media-Office Seidl 
Meister & Cie AG 
www.meister-ag.ch
Metzler & Co. AG 
www.metzler-switzerland.ch
Minnotex GmbH  
www.minnotex.ch
Modissa AG  
www.modissa.ch
Monosuisse AG  
www.monosuisse.com
Mover Sportswear SA 
www.mover.eu
Muntagnard AG
www.muntagnard.ch
Nelo Decor AG  
www.nelodecor.ch
Nile Clothing AG  
www.nile.ch
OceanSafe AG
www.oceansafe.de
OKUTEX AG  
www.okutex.ch
P. Badertscher AG 
www.badertscherag.ch
Pandinavia AG  
www.pandinavia-textile.ch 
paradis des innocents AG 
www.paradisdesinnocents.ch
Pfeifer Isofer AG  
www.pfeifer-isofer.ch
PKZ Burger-Kehl & Co. AG
www.pkz.ch
Product DNA SA  
www.productdna.com
Provetex SA 
Remei AG  
www.remei.ch
rigotex ag  
www.rigotex.swiss
Rossi Design Ltd.  
www.rossis.com
Rotofil Fabrics SA 
www.rotofil.com
Ruckstuhl AG  
www.ruckstuhl.com

Schiesser Schweiz AG 
www.schiesser.ch
Schlossberg Switzerland AG 
www.schlossberg.ch
Schoeller Textil AG 
www.schoeller-textiles.com
Schwob AG  
www.schwob.swiss
Seefeld Style GmbH  
www.seefeld.style
Sefar AG  
www.sefar.com
Seilerei Berger GmbH 
www.seilerei-berger.ch
Seilerei Herzog AG 
www.seilereiherzog.ch
Seilfabrik Ullmann AG 
www.usacord.com
sensomative GmbH 
www.sensomative.ch
Serge Ferrari AG  
www.sergeferrari.com
Serge Ferrari Tersuisse SA 
www.sergeferrari.com
Sigvaris AG  
www.sigvaris.com
simpelthen GmbH  
www.simpelthen.ch
Skiny bodywear GmbH & Co KG  
www.skiny.com
SMEDICO AG  
www.smedico.ch
Snowlife AG  
www.snowlife.ch
Sourire en Soie AG 
www.ensoie.com
Spilag Vacallo SA www.spilag.
ch
Spoerry 1866 AG  
www.spoerry1866textiles.ch
Spycher-Handwerk AG 
www.spycher-handwerk.ch
Spyk Bänder AG  
www.spyk.ch
SSM Schärer Schweiter  
Mettler AG  
www.ssm.ch
Stotz & Co. AG  
www.stotzfabrics.ch
Streiffband AG  
www.streiffband.ch
Strellson AG –  
Holy Fashion Group  
www.strellson.com
Studio5  
www.studio5.cc
Sturmberg GmbH 
www.sturmberg.ch
Swicofil AG  
www.swicofil.com

Swissatest Testmaterialien AG 
www.swissatest.ch
SwissFlax GmbH
www.swissflax.ch
Swisslastic AG St. Gallen 
www.swisslastic.ch
swisstulle AG  
www.swisstulle.ch
TESTEX AG  
www.testex.com
TEXAID Textilverwertungs-AG 
www.texaid.ch
Texcon Fabrics AG 
www.texconfabrics.ch
Textil Vogt GmbH  
www.textilvogt.ch
Textilcolor AG  
www.textilcolor.ch
Textilwerke AG TWB 
www.textilwerke.ch
Tisca Tischhauser AG 
www.tisca.com
Toggenburger & Co. AG 
www.toggenburger.com
Topa Konfektions AG 
www.topa-ag.com
Traxler AG  
www.traxler.ch
Trudel Fashion Group 
www.trudelsilk.com
TTK Sàrl  
www.ttknit.ch
tts inova ag  
www.tts-inova.com
TwisTec GmbH  
www.twistec.ch
Union AG  
www.union-ag.com
weba Weberei Appenzell AG 
www.weba.ch
wederundgut ag  
www.wederundgut.ch
Weisbrod-Zürrer AG 
www.weisbrod.ch
werk5 ag  
www.werk5.ch
Wernli AG  
www.weroswiss.com
Weseta Textil AG  
www.weseta.ch
Willy Koller + Co.  
www.kollergais.ch
Wollspinnerei Huttwil AG 
www.wollspinnereihuttwil.ch 
Wollspinnerei Vetsch 
www.wollspinnerei.ch
workfashion.com AG 
www.workfashion.com
WR Weberei Russikon AG 
www.weberei-russikon.ch
Zewi und Bébé-Jou AG 
www.zewiundbebe-jou.ch

Zieglertex AG  
www.zieglertex.com
Zimmerli Textil AG 
www.zimmerli.com
Zimmermann Textil AG 
www.zimmermanntextil.ch
ZURRfix AG  
www.zurrfix.ch
Zwirnerei Kehlhof AG 
www.zwirn-kehlhof.ch
Zwirnerei Rosental AG 
www.zwirn-rosental.ch

MEMBERS

As of February 28, 2022
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FACTS AND FIGURES

Switzerland’s textiles and clothing industry focuses on the 
development, manufacture and distribution of high-quality 
products, in both the clothing and home textile segments,  
as well as in the field of technical textiles. The industry  
also provides a variety of services. In the past few decades, 
the world of textiles and clothing has been transformed  
into a global industry. The Swiss textiles sector comprises 
numerous small and medium-sized companies that carry  
out  research, development and/or production on site in 
Switzerland.

In terms of international pricing competition, Switzerland 
does not stand a chance when it comes to standard prod-
ucts because of the high costs. In the past few decades, 
Swiss companies have had to find ways to stand out and  
to react more quickly and be more inventive than their 
 international competitors. Many companies have evolved 
into globally operating providers of niche products.

During the year under review, the focus was entirely on re-
covering from the crisis triggered by the Covid-19 pandemic. 
Companies were hampered by delayed deliveries and supply 
interruptions, and subsequently by high transport and raw 
material prices, which resulted in pressure on their margins. 
The clearly discernible price increases for the production  
of textiles are being felt all over the world. They concern not 
only raw materials, but also chemicals and energy. Despite 
these challenges, the general business situation and order 
volume, including demand for services from clothing and 
textiles companies, improved in the course of last year to 
reach the level recorded prior to the outbreak of the pan-
demic. Clothing exports rose slightly versus the prior year, a 
trend that can be attributed to increased consumer demand 
from Italy, Germany and the USA. By contrast, exports of 
textiles remained below the prior-year level. 

911 134
Small companies 
(< 10 employees)

Other companies 
(> 10 employees)

COMPANIES
No. of companies, 2019
Source: Swiss Federal Statistical O�ce

EMPLOYEES
In Switzerland, 
2019, full-time equivalent
Source: Swiss Federal Statistical O�ce

Wholesale

SALES

Textiles Clothing

Sales, 2018 in million Swiss francs 
Source: Federal Tax Administration 

Textiles Clothing

7,410

1,793 5,617

1,045

9,082 11,951

21,033
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Source: Federal Tax Administration 
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Textiles  Clothing
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HEADCOUNT
Abroad, 2020

FOREIGN DIRECT INVESTMENTS
Capital stock, 2020, in million Swiss francs

Textiles Clothing

ADDED VALUE
At current prices in million Swiss francs

Source: Swiss National Bank

Source: Swiss National Bank

Source: BAK Economics
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5,965 4,008
25,153

2,551

2,380

1,793 1,268
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IMPORTE
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TEXTILES
Product groups, 2021, in million Swiss francs

TOTAL
Imports, 2021, textiles and clothing, in million Swiss francs

Federal O�ce for Customs and Border Security 

SOURCING COUNTRIES, TEXTILES
in million Swiss francs, 2021
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SOURCING COUNTRIES, CLOTHING
in million Swiss francs, 2021

Return shipments of goods (re-exports) cannot be allocated to speci�c countries; 
therefore the �gure for clothing imports includes re-exports, which amount to 
8.2 billion Swiss francs.

Product group, 2021, in million Swiss francs

CLOTHING

Spinning materials
 

Yarns
 

Woven and knitted fabrics/knitwear
 

Special textile fabrics
 

Home textiles
 

Technical textiles
 

Outerwear made of leather, 
animal hides, plastic materials

Knitted outerwear 

Woven outerwear

Knitted underwear 

Woven underwear 
(incl. corsetry)

Clothing accessories 
(ties, handkerchiefs, etc.)

Clothing imports have been adjusted by re-exports according 
to customs tari¡ sections 61 and 62. The term “re-exports” 
refers to imported items that have been re-exported.

2,327

1,059.8

8,362.0

1,956.9
2,557.2
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SOURCING COUNTRIES, CLOTHING
in million Swiss francs, 2021

Return shipments of goods (re-exports) cannot be allocated to speci�c countries; 
therefore the �gure for clothing imports includes re-exports, which amount to 
8.2 billion Swiss francs.

Product group, 2021, in million Swiss francs

CLOTHING

Spinning materials
 

Yarns
 

Woven and knitted fabrics/knitwear
 

Special textile fabrics
 

Home textiles
 

Technical textiles
 

Outerwear made of leather, 
animal hides, plastic materials

Knitted outerwear 

Woven outerwear

Knitted underwear 

Woven underwear 
(incl. corsetry)

Clothing accessories 
(ties, handkerchiefs, etc.)

Clothing imports have been adjusted by re-exports according 
to customs tari¡ sections 61 and 62. The term “re-exports” 
refers to imported items that have been re-exported.
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2,557.2
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SOURCING COUNTRIES, TEXTILES
in million Swiss francs, 2021

G
er

m
an

y

C
hi

na

Ita
ly

Fr
an

ce

Tu
rk

ey

A
us

tr
ia

In
di

a

B
el

gi
um

N
et

he
rla

nd
s

U
S

A

C
hi

na

B
an

gl
ad

es
h

Ita
ly

Tu
rk

ey

G
er

m
an

y

V
ie

tn
am

In
di

a

C
am

bo
di

a

P
ak

is
ta

n

Tu
ni

si
a

SOURCING COUNTRIES, CLOTHING
in million Swiss francs, 2021

Return shipments of goods (re-exports) cannot be allocated to speci�c countries; 
therefore the �gure for clothing imports includes re-exports, which amount to 
8.2 billion Swiss francs.

Product group, 2021, in million Swiss francs

CLOTHING

Spinning materials
 

Yarns
 

Woven and knitted fabrics/knitwear
 

Special textile fabrics
 

Home textiles
 

Technical textiles
 

Outerwear made of leather, 
animal hides, plastic materials

Knitted outerwear 

Woven outerwear

Knitted underwear 

Woven underwear 
(incl. corsetry)

Clothing accessories 
(ties, handkerchiefs, etc.)

Clothing imports have been adjusted by re-exports according 
to customs tari¡ sections 61 and 62. The term “re-exports” 
refers to imported items that have been re-exported.

2,327

1,059.8

8,362.0

1,956.9
2,557.2
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in million Swiss francs, 2021
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EXPORT DESTINATIONS, CLOTHING
in million Swiss francs, 2021

Product groups, 2021, in million Swiss francs

CLOTHING

Spinning materials
 

Yarns
 

Woven and knitted fabrics/knitwear
 

Special textile fabrics
 

Home textiles
 

Technical textiles
 

Clothing exports have been adjusted by re-exports according 
to customs tari� sections 61 and 62. The term “re-exports” 
refers to imported items that have been re-exported.

Outerwear made of leather, 
animal hides, plastic materials

Knitted outerwear 

Woven outerwear

Knitted underwear

Woven underwear 
(incl. corsetry)

Clothing accessories 
(ties, handkerchiefs, etc.)

 Federal O¡ce for Customs and Border Security 

2,101.3
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EXPORT DESTINATIONS, CLOTHING
in million Swiss francs, 2021

Product groups, 2021, in million Swiss francs

CLOTHING

Spinning materials
 

Yarns
 

Woven and knitted fabrics/knitwear
 

Special textile fabrics
 

Home textiles
 

Technical textiles
 

Clothing exports have been adjusted by re-exports according 
to customs tari� sections 61 and 62. The term “re-exports” 
refers to imported items that have been re-exported.

Outerwear made of leather, 
animal hides, plastic materials

Knitted outerwear 

Woven outerwear

Knitted underwear

Woven underwear 
(incl. corsetry)

Clothing accessories 
(ties, handkerchiefs, etc.)

 Federal O¡ce for Customs and Border Security 

2,101.3

EXPORTS
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